
Speak to one of our 
brand consultants 

Tel:      + 44 (0)161 833 6320
Email:  info@railtechnologymagazine.com

How?

We work with our clients to make them a 
partner of the RTM brand  and not just 
another advertiser!

After careful research, planning and 
feedback we’ve opened all of our content 
channels enabling you to deliver your 
message in a variety of engaging ways to 
your target customers.

Our Editorial Board

Advertising and branding opportunities:

Content Partnerships Interviews  Editorial Features Display Advertising                                         

Audio/Video Data CaptureIn-magazine purchasing Email  Marketing

Online

railtechnologymagazine.com is updated 
daily with the very latest news and analysis 
helping our audience understand what’s 
happening in the rail industry and how they 
can collaborate to improve rail services.

Issue Frequency:

Content uploaded 24/7

Creative changeable at any time 
to optimise performance

Events

Hundreds of 
thousands of 
decision-makers 
from the rail 
industry engage with 
our content 24/7.

RTM Magazine

Our bi-monthly magazine is 100% 
digital enabling you to transform your 
marketing campaigns into 
transformational, engaging 
experiences delivered responsively to 
smartphones, tablets and desktops.

Issue Frequency:

Feb/March April/May

June/July Aug/Sept

Oct/Nov Dec/Jan

Roundtables

Webinars

Conferences



Editorial Board
Working with industry leaders to share their 
insight and expertise 

Former Chief Executive,
National College for Advanced Transport
and Infastructure

Clair Mowbray

Director of Transport, Housing and 
Infrastructure, She�eld City Region

Mark Lynam
Head of Rail Franchising at Transport for 
Greater Manchester

Caroline Whittam 
Managing Director, 
Scotland’s Railway

Alex Hynes

Northern Powerhouse Rail Director,
Transport for the North

Tim Wood
Director of North of England Rail, 
Network Rail  

Anna-Jane Hunter 

Director of Midlands Connect

Maria Machancoses
Board Member at RIA, High Speed Rail Industry 
Leaders member, UKIMEA Rail and Global High 
Speed Rail Leader, Arup

Andrew Went 
Media Relations O�cer, 
Southeastern Railway

Paul Prentice


